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Code of Federal Regulations (CFR) is the codification of 

the general and permanent rules published in the Federal 

Register by the executive departments and agencies of the 

Federal Government. It is divided into 50 titles that 

represent broad areas subject to Federal regulation. Each 

volume of the CFR is updated once each calendar year and 

is issued on a quarterly basis.

Radio certification in USA

Title 1 (1CFR) - General Provisions

Title 2 (2CFR) - Grants and Agreements

Title 6 (6CFR) - Homeland Security

Title 10 (10CFR) - Energy

Title 19 (19CFR) - Customs Duties Title 21 (21CFR) - Food and Drugs

Title 32 (32CFR) - National Defense Title 34 (34CFR) - Education

Title 37 (37CFR) - Patents, Trademarks, and Copyrights

Title 47 (47CFR) - Telecommunication

47CFR CHAPTER I - FEDERAL COMMUNICATIONS COMMISSION

47CFR CHAPTER II - OFFICE OF SCIENCE AND TECHNOLOGY 

POLICY AND NATIONAL SECURITY COUNCIL 

47CFR CHAPTER III - NATIONAL TELECOMMUNICATIONS AND 

INFORMATION ADMINISTRATION, DEPARTMENT OF COMMERCE 



Federal Communications Commission (FCC)

ÁFederal Communications Commission (FCC) 

regulates the private sector telecommunications 

industry, in the public interest

ÁEstablishes technical regulations for transmitters

and other equipment to minimize their potential for 

causing interference to radio services

ÁAdministers an authorization program to ensure that 

equipment reaching the market complies with the 

technical requirements



FCC Regulations Overview

ÁAdministrative Rules- Contain general requirements 
applicable to all other rule sections

Á47 CFR Parts 0, 1 and 2

ÁExamples: application filing process, general description of 
required tests, confidentiality, etc

ÁRadio Service Rules- Contain specific user licensing and 
equipment authorization testing requirements

Á47 CFR Part 15- Unlicensed services

ÁPart 15 subpart B- Unintentional radiators

ÁPart 15 subparts C-H- Intentional radiators

ÁExamples: Line conducted and radiated emission limits for 
specific products, occupied bandwidth masks, etc

Á47 CFR Parts 22, 24, 25, 27, 90, 95, 101 etc- Licensed services

ÁExamples: Output power and PSD, Spurious
conducted and radiated emission limits for specific
products, occupied bandwidth masks, etc



×47CFR PART 1 - PRACTICE AND PROCEDURE

×47CFR PART 2 - FREQUENCY ALLOCATIONS AND RADIO TREATY                        
MATTERS; GENERAL RULES AND REGULATIONS

×47CFR PART 15 - RADIO FREQUENCY DEVICES

×47CFR PART 18 - INDUSTRIAL, SCIENTIFIC, AND MEDICAL 
EQUIPMENT

×47CFR PART 22 - PUBLIC MOBILE SERVICES

×47CFR PART 24 - PERSONAL COMMUNICATIONS SERVICES

×47CFR PART 27 - MISCELLANEOUS WIRELESS COMMUNICATIONS 
SERVICES 

×47CFR PART 68 - CONNECTION OF TERMINAL EQUIPMENT TO THE 
TELEPHONE NETWORK

×47CFR PART 73 - RADIO BROADCAST SERVICES 

×47CFR PART 90 - PRIVATE LAND MOBILE RADIO SERVICES 

×47CFR PART 95 - PERSONAL RADIO SERVICES

×47CFR PART 101-FIXED MICROWAVE SERVICES 

Federal Communication Commission (FCC) Rules

47CFR CHAPTER I:

FEDERAL COMMUNICATIONS COMMISSION



Marketing of RF devices (Ä2.803)

ÁNo person shall sell, import, ship or lease 

(including advertising for sale) of any radio 

frequency device  unless

Ádevice has been authorized by the Commission and is 

properly identified and labelled as required by Ä2.925

Ádevice that is not required to have a grant of equipment 

authorization, but which must comply with the specified 

technical standards prior to use, such device also complies 

with all applicable administrative (including verification of 

the equipment or authorization under a Declaration of 

Conformity, where required), technical, labelling and 

identification requirements



Operation prior to authorization Ä2.803(e)(1)

ÁPrior to equipment authorization or determination

of compliance with the applicable technical requirements 

any RF device may be operated, but not marketed for:

ÁCompliance testing

ÁDemonstrations at a trade show and/or exhibition

ÁEvaluation of product performance for customer acceptability

ÁLimitations for operation prior to authorization:

Ábusiness, commercial, industrial, scientific, or medical location

Áexcluding locations in a residential environment

Áthe relevant notice is displayed in a conspicuous

location on, or immediately adjacent to, the device 

NOTICE:
This device has not been authorized as required by the rules 
of the Federal Communications Commission. This device is 
not, and may not be, offered for sale or lease, or sold or 
leased, until authorization is obtained




